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What Is the OCC?

• Office of Consumer Counsel
• Mary J. Healey, Consumer Counsel
• 10 Franklin Square
• New Britain, CT 06051
• (860)827-2900
• http://www.ct.gov/occ/site/default.asp
• OCC: Member of ECMB, CEAB, NEPOOL, 

NERC, CERC, NASUCA, CCEF



THE OCC MISSION

• OCC is an independent state agency 
with statutory responsibility to 
represent customers of Connecticut’s 
five regulated utilities – electric, gas, 
water, telephone, and cable television, 
primarily in matters before the 
Department of Public Utility Control 
(DPUC) (and also at FERC). 



The Mission of the Energy Conservation Management
Board is to advise and assist the utility distribution
companies in the development and implementation of
comprehensive and cost-effective energy conservation
and market transformation plans. (as per Sec 33(d), 
PA 98-28, An Act Concerning Utility Restructuring) 



Stakeholder Buy In

The Business Community (4)

State Agencies (3)

Low Income Representation (1)

Environmental Community (1)

Utilities (5)

Initially, Many Were on “Opposing” Sides 
But Have Coalesced On C&LM



2007 CEEF Program Results
(CL&P and UI combined)

2007 lifetime energy savings – 4.3 Billion kWh

• (350M kWh annual savings)

• $780M saved in electric energy costs (Lifetime 
from 2007 investments)

• (~$63M saved annually)

• Every dollar spent in 2007 on conservation 
programs will generate ~$4 in future lifetime 
savings



Environmental Benefits
(CL&P Reductions in tons of pollutants)
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Note: 2006 decrease due to a 33% budget cut.



Courtesy of ECMB

Cumulative Energy Efficiency Summer Peak Demand Reductions
Peak Demand Reductions for C&LM Energy Efficiency Measures
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Annual Energy Efficiency Cumulative Energy Efficiency

450 MW in 2007 (cumulative 2000-2008) is equivalent to a ~638 MW generation plant 
(accounting for losses and reserves) distributed across customers, with no risk of major outage 
and no risk of fuel price escalation/volatility.



Why the CEEF Programs Are Successful?

•Electric Price Increases (~$0.18/kWh Residential)

•Availability of Programs for All Sectors

•Continual Improvement/Holistic Approaches

•Early Intervention

•Marketing
Program Specific
General Awareness



Why Are Costs Rising?
The purchase price of energy

Utilities do not own electric generation 
facilities
They purchase electricity from suppliers
The cost of the oil, coal and natural gas 
used to produce electricity has increased 
dramatically
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Electric Supply (Generation) = Approx. $4 Billion

Electric Efficiency = Approx. $121 Million

Sources:  UI & CL&P, 2008 C&LM Docket; 
                 UI &CL&P, Current Generation Rates; &
                 ISO New England, 2007 CT Load









Residential:
Home Energy Solutions

• Energy-saving program for existing homes
• Highly coordinated program administered by 

Connecticut’s electric and natural gas utilities 
• “Energy audit” of home provides:

– Blower door-guided air sealing
– Duct sealing
– Water-saving measures 
– Direct installed lighting 
– Incentives for replacing old HVAC equipment     

and appliances



Home Energy Solutions





One Place to Begin is With the 
Home Energy Solutions Program











The Kill-a-Watt Device Comes With the Program





Demand Side Management

Demand Response (MW)

Load Response

Price Response

Energy Efficiency (MW & MWh)



Demand Response=Time Dependent Activities to:

Improve electric grid reliability
Manage electricity costs
Encourage load shifting/load shedding when the grid is near

capacity or power prices are high

Demand Response Programs are designed to:

Offer clients incentives to curtail energy use
Provide reliable, predictable amount of power reductions
Typically require installation of software and hardware
Control client's electric power as needed during high use 
periods



Load Response

Load Response programs operate in response to 
requests for peak load reductions.

There is little, if any, discretion in compliance 
on the part of the customer. 

The buyer or operator, directs load response 
programs.



Price Response
Price response programs employ voluntary actions 

in response to economic signals 

Price response programs rely on wholesale clearing prices 
as a signal to reimburse customers for their 
participation

Are much more likely to be voluntary

Price Response and Load Response programs differ 
as a matter of degree







Access to Programs Takes Many Forms

Print Media (including newsletter)

Television

Literature

Numerous Web Site Pathways

Account Representatives

Community Action Agencies





www.CtEnergyInfo.com



www.ctsavesenergy.com



www.cl-p.com/Home/SaveEnergy/default.aspx



www.uinet.com/



www.wattsnewct.com



• Deeper and broader, more comprehensive
• Save 30-70% in customer facilities, instead of 5-

25% (as in many current programs)
• Near Zero net energy 

buildings  for all new                       
construction

• Voluntary programs 
unlikely to be enough; 
need increased codes, 
standards & mandates

EE Going Forward for the Future
Our Best and Newest Options



Show Me the Money!
Annual Budget ($ million) - CL&P and UI
CL&P and UI

2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018
EE Total EE 92.3 125.4 176.4 240.1 287.1 311.6 312.4 269.4 206.3 175.6 176.3

Load Response 27.9 27.6 27.6 27.7 27.7 27.7 27.8 27.8 27.9 27.9 28.0
Res. DLC 2.9 6.4 9.6 12.0 13.2 12.2 12.2 12.3 12.4 12.5 12.5
Total DR 30.8 33.9 37.2 39.6 40.8 39.9 39.9 40.1 40.2 40.4 40.4

Total Budget 123.1 159.4 213.7 279.7 328.0 351.5 352.3 309.5 246.5 215.9 216.8

C&LM (3 mils) EE 81.4 92.0 92.2 92.4 92.6 92.8 93.0 93.2 93.4 93.6 93.8
FCM EE 1.8 2.1 4.4 7.2 8.9 10.7 12.4 14.2 15.9 17.7 19.5
Class III EE 2.3 4.5 6.0 6.0 6.0 5.9 5.9 5.9 5.9 5.8 5.8
FCM DR* 27.9 27.6 27.6 27.7 27.7 27.7 27.8 27.8 27.9 27.9 28.0

113.3 126.2 130.2 133.2 135.2 137.1 139.1 141.1 143.1 145.1 147.0

9.9 33.2 83.5 146.5 192.7 214.4 213.2 168.5 103.4 70.9 69.7

* FCM DR partially funded by FMCCs in 2007-2009

2nd Total 123.1 159.4 213.7 279.7 328.0 351.5 352.3 309.5 246.5 215.9 216.8

Estimated Potential RGGI Revenues - C&LM Programs in CL&P and UI Service Territories ($ million) ECMB, 5/1/08
Market Price

$ Per Short Ton 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018
$2.00 14 14 14 14 14 14 14 14 14 14
$5.00 35 35 35 35 35 35 35 35 35 35

Difference (Budget - Revenues)

Estimated 
Range

DR

Revenues & Funding Sources

Funding 
Sources

Total Estimated Revenues



www.ctenergyinfo.com

www.ctsavesenergy.com
www.cl-p.com/Home/SaveEnergy/default.aspx

www.uinet.com

www.wattsnewct.com

Major Web Resources



Diet Advice
“Eat food, mostly plants, not too much”

Michael Pollan, Writer

Energy Efficiency Advice 
“Use energy, mostly renewables, not too much”

Richard W. Steeves



“We’re From the Government;
We’re Here to Help You.”

• Office of Consumer Counsel
• Mary J. Healey, Consumer Counsel
• 10 Franklin Square
• New Britain, CT 06051
• (860)827-2900
• http://www.ct.gov/occ/site/default.asp








